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PRINT / VIDEO /INTERACTIVEDIGITAL SCAN APP /SNS/EVENT
2015

The French have that je ne sais quoi for, well, everything that

counis. When it comes to seductiveness, the ladies in this portfolio
win a straight sweep of gfu_ld medals. Let's find out the best way to
play. the Parisian wa
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CONSUL TING: CASTINGIONLINE CONTENTSIEVENT
DIGITAL:STRATEGY IDIRECTION|PUBLISHINGI INTERACTION IEXECUTION
DESIGN:LOGO | TYPOGRAPHY |PRODUCT IPACKAGING
CONTENT :DIRECTIONIEXECUTION
DIRECTION: ARTISTICICREATIVE IBRANDING

https://vimeo.com/ 1 32645348

http://www thereality showmagazine.com/magazine.php



ARMANI

PRINT /iPHONE APP
2014

ii " _.

ORIO ARMNI

CONSUL TING: CASTING
DIGITAL :STRATEGY IDIRECTION | PUBLISHING | INTERACTIONIEXECUTION
DESIGN:LOGO | TYPOGRAPHY |PRODUCT IPACKAGING
CONTENT :DIRECTIONIEXECUTION
DIRECTION: ARTISTICICREATIVE IBRANDING

https://vimeo.com/S5956206
https://itunes.apple.com/app/reality -show-magazine -no.6/id8407431 13

http://www thereality showmagazine.com/magazine _detail. php?number=68



CARTIER

PRINT /iPAD APP
2014

CONSUL TING: CASTING
DIGITAL :STRATEGY IDIRECTION PUBLISHING | INTERACTIONIEXECUTION
DESIGN:LOGO | TYPOGRAPHY |PRODUCT IPACKAGING
CONTENT :DIRECTIONIEXECUTION
DIRECTION: ARTISTICICREATIVE IBRANDING

https://vimeo.com/S59557 12
https://itunes.apple.com/app/reality -show-magazine-no.5/id840 739766

http://www thereality showmagazine.com/magazine _detail.php?number=5



DAMIR DOMA

CAMPAIGN/PRINT / VIDEO /SNS/EVENT
2014

CONSUL TING : COMMUNICATIONIADVERTISING I EVENT ICASTING IDIGITAL STRATEGY, DIRECTION
DESIOGN: LOGO | TYPOGRAPHY |PRODUCT IPACKAGING
CONTENT :DIRECTION
DIRECTION: ARTISTIC

https://vimeo.com/SS04 1093



PIECE D’ANARCHIVE

CAMPAICN/PRINT / VIDEO /DIGITAL PROGRAMING 7 EVENT
2013
PIECE DPANARCHIVE

CONSUL TING : COMMUNICATIONTADVERTISING [ EVENT
DIGITAL :DIRECTIONIEXECUTION
DIRECTION: ARTISTICICREATIVEIVIDEO

https://vimeo.com/8 1568537



SHISEIDO

PRINT /VIDEO/CGIFT /WEBSITE / EVENT
2013/2014

CONSUL TING: EVENT INAMING
DIGITAL :STRATEGY IDIRECTIONIINTERACTIONIEXECUTION
DESIGN:LOGO | TYPOGRAPHY |PRODUCT IPACKAGING | COLL ATERAL
DIRECTION: ARTISTICICREATIVE IBRANDINGI| VIDEO

https://vimeo.com/84 754395



L UXURY BEAUTY

PRINT /iPAD APP/VIDEO/EVENT
2013

DIGITAL :STRATEGY IDIRECTION|PUBLISHING | INTERACTION | EXECUTION
DESIGN:LOGO | TYPOGRAPHY |PRODUCT IPACKAGING
CONTENT :DIRECTIONIEXECUTION
DIRECTION: ARTISTICICREATIVE IBRANDING

https://www.nowness.com/story/beauty -is-the-new-fashion
https://itunes.apple.com/app/reality -show-magazine-no.4/id587 7547 15

http://thereality showmagazine.com/magazine _detail. phpPnumber=4
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CHANEL

PRINT / VIDEO /REAL TIME ONLINE CONTENT /7 EVENT
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CONSUL TING:CASTINGIONLINE CONTENTSIEVENT
DESIGN:LLOGO | TYPOGRAPHY |PRODUCT |IPACKAGING
CONTENT :DIRECTIONIEXECUTION
DIRECTION: ARTISTICICREATIVE | VIDEO

http://therealityshowmagazine.com/magazine _ video.phpfile=flv/trs 3 _video.flv& mp4=video.mp<

http://thereality showmagazine.com/magazine _detail. php?number=3
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GIVENCHY PARFUMS

PACKAGES
2012

WVE R

IRRESISTIBLE
GIVENCHY

EFECLHIC BO2E

DESIGN : GRAPHIC IPRODUCT IPACKAGING ICOLL ATERAL



VEUVE CLICQUOT

CAMPAICN/PACKAGES
2011/2012

DESIGN : GRAPHIC IPRODUCT IPACKAGING I COLL ATERAL



RESTIR

PRINT / VIDEO
2011

4 )

THE SHOOT WAS SORT OF EROTIC. IT WAS KINDA STHANGE. IT'S EROTIC.

CONSUL TING:ONLINE CASTINGICASTING
DESIGN:LLOGO | TYPOGRAPHY |PRODUCT |IPACKAGING
CONTENT :DIRECTIONIEXECUTION
DIRECTION: ARTISTICICREATIVE | VIDEO

https://www.nowness.com/story/the-reality -show-by -araki

http://thereality showmagazine.com/magazine _detail php?number=2



MERCEDES-BENZ FASHION WEEK TOKYO

CAMPAIGN
2011

cedes-Benz FashionWeek

UA  TOKYO
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2012 5/5
Dctober 16-22, 2011
venue: Tokyo Midtown &others

2002 5/8
October 16-22, 2011
venue: Tokvo Midtown & others

CONSUL TING: CASTING
DESIGN : GRAPHIC
DIRECTION: ARTISTICICREATIVE



MARC JACOBS

PACKAGES/GIFT
2012/2010

MARC JACOBS

AOYAMA

DESIGN : GRAPHIC |PRODUCT |PACKAGING | COLL ATERAL



ATO

CAMPAICN/PRINT / VIDEO
2007—=2016

DESIGN : CGRAPHIC IPRODUCT IPACKAGING I COLL ATERAL
DIRECTION: ARTISTICICREATIVE IBRANDING | VIDEO



SHU UEMURA

CAMPAICN/PRINT /VIDEO /GIFT /PACKAGES
2007—=2014

VIKTOR®ROLF % Shu uemura

‘s shu uemura

VIKTOR®ROLF

InHl]ll_l__t

DESIGN: OGO | GRAPHIC IPRODUCT IPACKAGING I COLL ATERAL
DIRECTION: ARTISTICICREATIVE IBRANDING | VIDEO



NOEVIR /7 EXCEL

REBRANDING, CAMPAIGN, PACKAGES, IDENTITY
2012—=20168

DESIGN: OGO | GRAPHIC IPRODUCT IPACKAGING I COLL ATERAL
DIRECTION: ARTISTICICREATIVE IBRANDING | VIDEO



NOEVIR / MAIKOHAN

REBRANDING, CAMPAIGN
2014—2016

DIRECTION: ARTISTICICREATIVE IBRANDING
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DESIGN: LOGO | TYPOGRAPHY | PRODUCT IPACKAGING | COLL ATERAL
DIRECTION: BRANDING
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